
Guide to Fine 
Fragrances 

Introduction 
 
Highly perfected marketing techniques permit the presentation to the 
public of a wider spectrum of sophisticated perfumes than ever 
before. The aromas capture our senses and the wonderful packaging 
and presentation captures the contents of our purses! 
 
But, as history shows, although fragrances have always been in great 
demand, our favourite scents haven't always had such glamorous 
lifestyles. 
 
The purpose of this booklet is to introduce you to some of the more 
interesting facts surrounding perfumery, to tell you about the 
reality of a great perfume and to help you choose a perfume to suit 
your style by understanding where clever marketing ends and good 
value begins. 
 
Bronnley has been making fine fragrances since 1883 and Bronnley's 
chairman, Ann Rossiter, granddaughter of the company's founder, will 
also explain how Bronnley produces such high quality, yet 
inexpensive, fragrances. 

 

 

Market Overview 
Market reports estimate that there are around 60 new fragrances for 
women and men launched every year to UK consumers. 

However, despite the wide and sometimes bewildering range of 
choice, research also shows that most of us are loyal for given 
periods of time to our favourite perfumes. Then we change around, 
sampling something new. Also, most women - but not most men - 
have a perfume for the daytime and a different one for evenings. 

Women aged between 35 and 64 years are the most established users 
of expensive brands of perfume, and this is, of course, due to 
their higher disposable income. 

A seasonal bias can be seen in the sales of female fragrances: 
lighter or citrus based scents seem to be preferred for the 
summer, whereas spicy or musky scents are chosen more in the 
winter. 

Competition to attract new customers is fierce! Experts suggest 
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that an investment of at least £1 million is required in 
advertising and promotional spend if a fragrance is to make a 
significant impact on potential users. Few new perfumes last 
longer than a year without a reduction in sales! This of course 
means that a very high level of expenditure is wasted. 

In addition, there are many companies who are not traditional 
perfumers who have now begun to offer fragrances. For example, 
companies with designer names use these to attract the younger 
customers who want the reassurance of a prepared image or 
lifestyle. 

The current fragrance trend is the 'transparent fragrance1. This 
is light and subtle, formulated with a large proportion of citrus 
top notes, and is in complete contrast to the heavy, heady scents 
reminiscent of the 1980s. 

As new fragrances become harder to create, more and more companies 
are turning to advanced technology allowing almost any scent to 
be captured and replicated. 

Bronnley has developed the art of perfumery in its own 
laboratories since 1883, matching changing fashion trends and 
managing the availability of different raw materials and new 
technologies. Radiance and stability are the hallmarks of 
successful products. 

Says Ann Rossiter, Chairman, Bronnley: 

"However fashions change, the point of perfume stays the same. 
Wearing your favourite fragrance should not only make you smell 
wonderful, but it should also make you feel wonderful. It should 
reflect how you feel about yourself, your values and your approach 
to the world. This is, of course, a very individual preference. 

 

 

Essential Oils 
 

Determining the fragrance's style 

There are no hard and fast rules about what different styles of 
perfume must contain, just guidelines that most companies follow. 
You cannot guarantee that the precise contents of the fragrance 
will be listed on the packaging, so it is always worth checking 
before you buy just how long the fragrance that you have tested 
will last! 

The quality of a fragrance can sometimes be determined by the 
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percentage inclusion of essential oils. 

 

Perfume 
These are the original "heady" fragrances and usually have a 
15-30% 
concentration of perfume oils in a solvent, which is often 
alcohol. 

Esprit de parfum 
A slightly lighter style, these usually have a minimum dosage 
of 15% 
perfume oils. 
 
Eau de parfum 
This usually has an 8-15% concentration of essence. 
 
Eau de toilette 
Most men's fragrances fall into this category, and they usually 
have a 4-8% 
concentration of essence. 
 
Cologne 
This is lightly fragranced water, which originated in Germany, 
hence the 
name, "eau de cologne". It usually has a 3-5% concentration of 
essence. 

 

Says Ann Rossiter, Chairman, Bronnley: 

"At Bronnley, we develop and blend all our fragrances in our own 
factory. This keeps our costs down and ensures we can assemble 
all the many ingredients needed to create a new scent. You may be 
interested to know that we make our fragrances with a much higher 
concentration of essential oils than is usual. We do this to 
ensure that our customers receive only the highest quality 
products where the fragrance will last for a good period of time. 
It is our endeavour to produce natural and pleasing scents." 

"For example, Bronnley's eau de toilette usually contains at 
least 10% fragrance compared to the usual 4%-8%. And Bronnley's 
eau de parfum has at least 20% essence concentrate". 

 

Where do essential oils come from? 

Bronnley uses essential oils from sources all over the world. From 
the East Indies and China comes Vetiver. Patchouli, a most 
important ingredient in perfumery, comes from Indonesia, as does 
Ylang Ylang. Rose, Bergamot Oil, Lavender and Neroli (from the 
orange flowers) are found in profusion in the Mediterranean. 
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Essential oils can be obtained from blossoms, fruits, barks, leaves 
and roots. Bronnley is very aware that these oils must be 
purchased from renewable sources to protect the environment. One 
drop of pure Otto of Roses or precious Jonquil completely 
transforms a perfume. 

The most usual way of separating oils from a plant or fruit is by 
distillation because it is so commercially viable. 

 

Research and Product 
Testing 

Even though many scents fail to capture the consumers' interest, a 
large amount of market research and consumer tests are carried out 
prior to the launch of a new fragrance. 

The potential users are segmented by age, lifestyle and 
aspiration. A target image is agreed, which is then divided up 
into its separate parts, and appropriate notes are selected for 
each. 

The component parts of every fragrance are checked for their 
safety, suitability and stability in perfume recipes. 

Ann Rossiter, Chairman, Bronnley, says: 

"We check our perfume initially with an experienced panel of 
testers and then with many others, including users in our factory 
and offices. We put our favourite new fragrances and a current 
successful selling fragrance into identical bottles. The Bronnley 
fragrance then has to beat the "on sale" competitor as well as all 
the others on the short list. We find that this simple, sensible 
way keeps our costs down and our quality high!" 

Once finished, an average scent consists of between 40-50 
different ingredients many of which will smell completely 
different when they are alone, as compared to how they will smell 
when combined with others. Understanding this subtle and 
delicate process of combination is the perfumer's art. 

 

What is a Fragrance 
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? 
Layering 

All fragrances are made up from three layers, each comprising 
different 'notes'. The process of combining these tiers is called 
'Layering' and when carried out skilfully gives the perfume depth 
and character. 

Top Notes 

The 'top notes' are apparent as soon as the fragrance touches the 
skin and the alcoholic solution containing the fragrances can be 
smelt. The 'top notes' are usually lighter than the other 
ingredients and can be floral or fruity. Typical of these top 
notes are citrus fragrances that float away in moments, giving an 
immediate impact. 

Middle Notes 

The 'middle notes' make up the core of the perfume and they are 
often referred to as the heart of the fragrance. The 'middle 
notes' are usually floral and less volatile than the top notes. 
The 'middle notes' such as Rose, Lavender and Jasmin, create the 
character of the fragrance although some fruits, such as currants, 
apples and apricots, prove successful as well. 

Base notes 

The 'base notes' determine how long a fragrance will last. They 
also provide a background against which the 'middle notes' can be 
enjoyed. This layer may contain such natural oils as Sandal wood, 
Amber, Musk and Vanilla. These help to balance and stabilise the 
perfume. 

So... 

The layers of a fragrance emerge and disperse in succession, each 
leaving a different scent from the time the fragrance was applied, 
to when it has completely dried. 

 

European History 
The Greeks 
The Greek women loved perfume and their love for it is 
reflected in the 
beautiful pottery scent bottles which were made in Athens in 350-
40 BC. 

 5



The wealthy Athenians used vast quantities of aromas at their 
banquets. First, the slaves brought water and perfumed clay well 
mixed with oil for the hands of the guests. Then fine linen towels 
with fragrant ointments were brought accompanied by garlands of 
violets. 

The French 

In the 1500s the women of France were using so much perfume that 
French men started to avoid anyone who used cordial waters, musk, 
civet or other aromatic substances, as they found they could no 
longer distinguish one woman from another when at masked balls. 

 

Perfumery in Britain 

During the Restoration period in the 1660s, French and Italian 
fashions made a significant impact on the British aristocracy and 
following this, perfumes were used in abundance both as a fashion 
item and to cover obnoxious smells! 

• The Greeks thought that wearing perfumes would enable them to 
drink more wine! 

• In religious processions in Ancient Egypt there was a lavish 
use of perfumes and no King was ever crowned without being 
pampered with fragrant oils by the priests. 

• The Bible tells of perfumes often being used with other 
aromatics to exorcise the demons from the body of a sick 
person. 

• The Roman emperor Caligula spent enormous sums on perfume 
and plunged into perfumed baths after his orgies! 

• Another Roman emperor, Nero, had dining rooms with fretted 
ceilings of ivory where panels could turn and allow flowers 
and perfumes to be showered onto his guests! 

• One of the prototype perfumes was an alcoholic wash and a 
powder. It was made for Madame la Marechal d'Aumont around 
1675. 

• Dr George Wood of Warwick University states that he "wouldn't 
be surprised to discover that when a man finds himself 
mysteriously attracted to a woman, it's because her personal 
'perfume-print' mimics that of his own mother, his first 
love. 
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And Finally 
...All about H Bronnley & Co Ltd 

Bronnley's range of perfumes and EDTs reflect a broad 
spectrum of desirable fragrances from the vibrant, zesty 
'Lemon' range to the elegant and sophisticated 'Classic' range 
to the traditional floral scents of the Almond Oil collection. 

However, Bronnley does not only cater for women but carries a 
collection of men's toiletries. The men's range features a 
modern yet masculine fragrance designed to have longevity and 
to moisturise the skin. 

In addition, Bronnley also offers seasonal products mainly in the 
form of gift box sets. The winter gift set, for example, 
incorporates the theme of Christmas, which is when the fragrance 
market is at its most buoyant. 

The outstanding quality of Bronnley's products is reflected in 
their use of natural ingredients; here are some examples: 

• Sweet Almond Oil acts as an effective moisturiser in all toiletry 
products. 

• Aloe Vera is used as a moisturiser and has been proved 
effective in the treatment of skin burns. 

• Ginseng is famous in the Orient to ward away the ravaging 
effects of 
old age. 

• Witch Hazel, another ingredient, has undoubted astringent and 
skin tonic  properties.  It is extracted from the leaves of 
Hamamelis Virginiana grown in New England. 

• Birch Oil is from the bark and leaves of the Betula family from 
Europe. 
Again this is a mild astringent and has reputedly curative 
properties for 
skin complaints. 

• Silk extract, like Ginseng, is highly prized in beauty 
products in the 
Orient. Silk is a protein well suited to enrichment of the 
skin. 

 

A word from the expert! 

"Fashion will dictate the future of Bronnley's development of 
perfumery, not only in the fragrances themselves but also in our 
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toiletries. We shall be constantly monitoring our market 
positioning to create innovative products to capture the interest 
of customers. We will continue to provide, as we always have 
done, products that are of the highest quality and that the 
general public find pleasurable and comforting" 

Miss A Rossiter, Chairman, H. Bronnley & Co Ltd 
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